
 

 

With Google introducing multiple tabs in the mail boxes, it has become a difficult affair to get 
subscribers attention to listen to what you have to say. So with your super creative subject line, 
subscriber loyalty and pure timing when subscriber is opening your communication, you have actually 
crossed the stage of getting his attention and get him somewhat interested.  
 
The remaining parts of the puzzle is all about helping him to make a decision and take action. 
 
Key areas that now need the marketers attention is helping the subscriber to make a straight forward 
decision to click and get to the main proposition page or, the action area. 
 
With our extensive experience in consumer oriented marketing we are able to identify "Social proof" 
as a key element playing a significant role in subscribers’ decision making process.  

Why is it important to give your best when your customer is looking at your 

email! 

Social Proof: The Psychographic Driver (Infographics) 



Social Proof and its Impact:  
Social proof is a psychological process that affects an individual’s decision making process by driving 

it with the assumption that the actions of others are more appropriate and surrounding people 

possess more knowledge about the situation.  

Purchasing process Triggers:  
Contextualizing this informational social influence behaviour to a customer’s purchasing process, that 

is, a situation where a customer seeks to learn from others regarding buying or not-buying a product, 

it becomes very essential to facilitate this learning process by creating relevant communication. The 

purchasing behaviour of a customer is driven by a number of psychographic drivers as shown in the 

Infographics.  

Dynamic Content Personalisation by implementing Psychographic 

Driver: 
 

RTP comes with an ability to import and display real time content across communication channels. 

These real time content can be synthesized and put across in a manner that they can immediately 

create an impact by creating “Desire” leading to action in terms of purchasing the products/services. 

The Real Time Inputs that can be embedded in a promotional Email by using RTP are discussed below. 

Products Review, Customer Ratings: 

A live product review box can be embedded 

on Email which will work as a motivator for 

buying the products. The board will be 

updated each time there is any change in the 

numbers/ratings as per the changes in the 

original content in the original website.  

 

 

Direct Social Feed: 

Online social conversation can be directly fed 

from the sites. Subscribers can see their friends’ 

activities on the company/community page. In a 

way, this can be considered as facilitation of 

word-of-mouth by making the content more 

interactive.  

 

 

 

 



 

Live Feed From Social Networking Communities:  

 

Social Trend: 

Google Trend, for example, when 

used in the mail can help in 

imbibing “Similarity to Surrounding 

Group” effect. E.g. it won’t take 

much time for a Trendy, tech savvy 

customer to buy the latest gadget 

once they see what is trending, 

socially.  

 

 

Regional Trend:  

Regional Trend can help customers 

in taking easy and logical step of 

purchasing. As shown in this related 

image, customers belonging to 

Punjab won’t spend much time in 

buying something which is popular 

in Punjab! 

 

 

 



Popular Blogs:  

New Blog posts by a popular blogger can be embedded on an Email. Every time a new blog related to 

that product comes up, RTP will feed into the content.  

A few more sample dynamic contents generated by RTP: 
 

Twitter Trends:  

 

 

 

 



Customers’ Feedback: 

 

 

We believe that marketers are not putting enough effort to help customers in their decision making 

process that can lead to action. Moreover, audience expect quality content in the Emails they receive. 

RTP acts on these multiple dimension of a communication and strives to derive the best out of it. 

So these are the multifarious advantages of RTP. We appeal to the world of passionate Marketers to 

contribute more idea on RTP that can further help in producing excellent results by helping the 

customers in their decision making.    

Write to us: vinny@kenscio.com 

You can also tweet to us with your suggestion! 

 

Conclusion 
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